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ABSTRAK
Penelitian ini memiliki tujuan untuk melihat pengaruh kualitas produk, promosi, dan
kepercayaan merek terhadap minat beli celana jeans nevada di matahari departement
store. Penelitian ini menggunakan metode kuantitatif dengan pengumpulan data
menerapkan metodologi kuesioner. Sampel dilakukan pemilihan dengan penetapan
rumus Slovin. Kuesioner disebarkan 286 orang Mahasiswa Fakultas Ekonomi dan
Bisnis Universitas Bung Hatta serta kuesioner yang kembali yakni 286 kuesioner.
Analisis data menerapkan uji regresi linear berganda dengan alat bantu SPSS. Hasil
penelitian menerangkan bahwa kualitas produk, promosi, dan kepercayaan merek
mempengaruhi minat beli celana jeans nevada di matahari. Secara parsial kepercayaan
merek tidak berpengaruh terhadap minat beli, di sisi lain kualitas produk dan promosi
memiliki nilai positif serta membawa pengaruh terhadap minat beli celana jeans
nevada di matahari departement store.

Kata Kunci : Kualitas Produk, Promosi, Kepercayaan Merek, Minat Beli.
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ABSTRACT
This study aims to see the effect of product quality, promotion, and brand trust on
buying interest in Nevada jeans at Matahari Department Store. This study uses a
quantitative method with data collection using a questionnaire methodology. The
sample was selected using the Slovin formula. Questionnaires were distributed by 286
students of the Faculty of Economics and Business, Bung Hatta University and the
questionnaires that returned were 286 questionnaires. Data analysis applied multiple
linear regression tests with SPSS tools. The results of the study explain that product
quality, promotion, and brand trust affect the intention to buy Nevada jeans at
Matahari. Partially, brand trust has no effect on purchase intention, on the other
hand, product quality and promotion have a positive value and influence the purchase
intention of Nevada jeans at Matahari Department Store.

Keywords: Product Quality, Promotion, Brand Trust, Purchase Intention.
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