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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

kualitas produk, citra merek dan variasi produk terhadap keputusan pembelian 

hand and body lotion Nivea di Kota Padang. Sampel yang digunakan 80 

responden. Teknik penarikan sampel adalah purposive sampling. Data diolah 

menggunakan SPSS. Jenis data pada penelitian ini yaitu data kuantitatif. Sumber 

data yaitu data primer. Hasil dari penelitian ini menunjukkan bahwa Kualitas 

Produk berpengaruh positif terhadap Keputusan Pembelian hand and body lotion 

Nivea di Kota Padang, Citra Merek berpengaruh positif terhadap Keputusan 

Pembelian hand and body lotion Nivea di Kota Padang, dan Variasi Produk 

berpengaruh positif terhadap Keputusan Pembelian hand and body lotion Nivea di 

Kota Padang . 

Kata kunci: Kualitas Produk, Citra Merek, Variasi Produk, Keputusan Pembelian 
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ABSTRACT 

 

This study aims to determine and analyze the effect of product quality, 

brand image and product variety on purchasing decisions for Nivea hand and 

body lotion in Padang City. The sample used was 80 respondents. The sampling 

technique is purposive sampling. Data is processed using SPSS. The type of data 

in this study is quantitative data. The data source is primary data. The results of 

this study indicate that product quality has a positive effect on purchasing 

decisions for Nivea hand and body lotion in Padang City, brand image has a 

positive effect on purchasing decisions for Nivea hand and body lotion in Padang 

city, and product variety has a positive effect on purchasing decisions for hand 

and body lotion. Nivea in Padang City. 

Keywords: Product Quality, Brand Image, Product Variation, Purchase Decision 
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