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ABSTRAK
Penelitian ini bertujuan untuk mengetahui: (1) Pengaruh harga terhadap keputusan pembelian sepatu Specs Talago Sport di Kota Padang. (2) pengaruh promosi terhadap keputusan pembelian sepatu Specs Talago Sport di Kota Padang. (3) Pengaruh desain produkterhadap keputusan pembelian sepatu Specs Talago Sport di Kota Padang. Teknik penarikan sampel dengan menggunakan metode purposive sampling, dengan jumlah sampel yang digunakan adalah 80 orang responden.Teknik analisa data yang digunakan untuk menguji hipotesis adalah regresi linear berganda.
Hasil penelitian menemukan bahwa: (1) harga berpengaruh positif dan signifikan  terhadap keputusan pembelian sepatu Specs Talago Sport di Kota Padang. (2) promosi tidak berpengaruh positif dan signifikan terhadap keputusan pembelian sepatu Specs Talago Sport di Kota Padang. (3) desain produk berpengaruh positif dan signifikan  terhadap keputusan pembelian sepatu Specs Talago Sport di Kota Padang.
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ABSTRACT

This study aims to determine: (1) Price effect on the purchase decision of Talago Sport Specs shoes in Padang City. (2) promotion influence on the purchase decision of Talago Sport Specs shoes in Padang City. (3) The influence of product design on the purchase decision of Talago Sport Specs shoes in Padang City, sampling technique using purposive sampling method, with the number of samples used were 80 respondents. Data analysis techniques used to test hypotheses were multiple linear regression.
The results of the study found that: (1) prices have a positive and significant impact on the purchase decision of Talago Sport Specs shoes in Padang City. (2) the promotion did not have a positive and significant effect on the purchase decision of Talago Sport Specs shoes in Padang City. (3) Product design has a positive and significant effect on the purchase decision of Talago Sport Specs shoes in Padang City.
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