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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis pengaruh kualitas produk, desain produk, dan harga terhadap keputusan pembelian laptop lenovo ideapad 120S-11 di kota padang. Teknik pengambilan sampel menggunakan metode purposive sampling, dengan jumlah responden sebanyak 80 orang. Metode analisa yang digunakan yaitu analisa regresi linear berganda dan uji hipotesis menggunakan Uji F, Uji Rsquare, dan Uji T. Hasil penelitian menunjukkan bahwa secara simultan kualitas produk, desain prosuk, dan harga berpengaruh terhadap keputusan pembelian laptop lenovo ideapad 120S-11 di kota padang. Pada Uji Rsquare didapato bahwa sebanyak 42,4% keputusan pembelian konsumen terhadap laptop lenovo ideapad 120S-11 di kota padang di pengaruhi oleh variabel kualitas produk, desain produk, dan harga sisanya dipengaruhi oleh variabel lain yang diteliti pada penelitian ini. Secara parsial kualitas produk dan desain prosuk berpengaruh signifikan terhadap keputusan pembelian laptop lenovo ideapad 120S-11 di kota padang. Sementara variabel harga tidak berpengaruh terhadap keputusan pembelian laptop lenovo ideapad 120S-11 di kota padang.
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ABSTRACT

	The purpose of this study was to analyze the effect of product quality, product design, and price on the purchase decision of Lenovo Ideapad 120S-11 laptop in Padang City. The sampling technique uses purposive sampling method, with a total of 80 respondents. The analytical method used is multiple linear regression analysis and hypothesis testing using F test, Rsquare test, and T test. The results showed that product quality, product design, and price simultaneously affect the purchase decision of Lenovo ideapad 120S-11 laptop in Padang city. . In Rsquare test, it was found that as much as 42.4% of consumer purchasing decisions on Lenovo ideapad 120S-11 laptops in the city of Padang were influenced by the variables of product quality, product design, and remaining prices influenced by other variables examined in this study. Partially, product quality and product design have a significant effect on the purchase decision of Lenovo Ideapad 120S-11 laptop in Padang City. While the price variable does not affect the purchase decision of Lenovo Ideapad 120S-11 laptop in Padang City.
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