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ABSTRACT 

 

This research examines the effect of experiential marketing, trust, and customer 

satisfaction partially on the customer loyalty of Shopee's online shop in Padang City. 

In this study, the sample size is one hundred and fifty respondents. The data collection 

method used was purposive sampling method. The research method used is multiple 

linear regression, R test, F-statistical test and T-statistic test, with the help of the PLS 

program. The results of the study found that experiential marketing and customer 

satisfaction partially have a positive and significant effect on customer loyalty, while 

trust has no effect on the online shopee customer loyalty in Padang City. 
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                                     ABSTRAK 

 

Penelitian ini menguji pengaruh experiential marketing, trust, dan customer 

satisfaction secara parsial terhadap customer loyalty  online shop Shopee di Kota 

Padang. Pada penelitian ini jumlah sampel seratus lima puluh responden. Metode 

pengumpulan data yang digunakan adalah metode purposive sampling. Metode 

penelitian yang digunakan adalah regresi linear berganda, uji R, uji F-Statistik dan uji 

T-statistik, dengan bantuan program PLS. Hasil penelitian menemukan bahwa 

experiential marketing dan customer satisfaction secara parsial berpengaruh positif dan 

signifikan terhadap customer loyalty, sedangkan trust tidak berpengaruh terhadap 

customer loyalty  online shop Shopee di Kota Padang.  
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