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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh sales promotion dan store atmosphere terhadap impulse buying konsumen Coffee Toffee Padang. Data penelitian diperoleh dari penyebaran kuesioner (primer). Temuan dalam penelitian ini menunjukkan bahwa kedua variabel bebas yang diteliti memiliki nilai yang signifikan. Uji parsial (uji t) menunjukkan bahwa variabel sales promotion memiliki pengaruh yang signifikan terhadap impulse buying. Dan variabel store atmosphere memiliki pengaruh yang signifikan terhadap impulse buying. Dengan 76,1% variabel impulse buying dapat dijelaskan oleh variabel independen sedangkan sisanya 23,9% dijelaskan oleh variabel lain di luar penelitian ini .
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ABSTRACT

	This study aimed to analyze effect of sales promotion and store atmosphere toward impulse buying consumers Coffee Toffee Padang. The research data obtained from the questionnaire (primary). The findings in this study indicate that the three independent variables studied had significant value. partial test (t test) showed that the product attributes variable have a significant influence on impulse buying. Sales promotions variable have a significant influence on impulse buying, and store atmosphere variable have significantly influence impulse buying. With 76,1 % impulse buying variable can be explained by the independent variable while the remaining 23,9 % is explained by other variables outside of this study.
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