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HASIL UJI NORMALITAS

NPar Tests

[image: image18.wmf]One-Sample Kolmogorov-Smirnov Test

100

100

100

100

3.5414

3.5817

3.9000

4.1200

.66583

.66265

.44759

.48263

.108

.121

.121

.134

.068

.064

.086

.108

-.108

-.121

-.121

-.134

1.080

1.210

1.211

1.345

.194

.107

.107

.054

N

Mean

Std. Deviation

Normal Parameters

a,b

Absolute

Positive

Negative

Most Extreme

Differences

Kolmogorov-Smirnov Z

Asymp. Sig. (2-tailed)

diferensiasi

produk (x1)

kepercayaan

merek (x2)

celebrity

endorser (x3)

minat beli (y)

Test distribution is Normal.

a. 

Calculated from data.

b. 


Regression 
Y = a + b1 x1 + b2 x2 + b3 x3
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Frequencies diferensiasi produk (x1)
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Frequencies kepercayaan merek (x2)
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Frequencies celebrity endorser (x3)
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