EFFECT OF PRODUCT, PRICE, PROMOTION, PHYSICAL EVIDENCE AND PSYCHOLOGICAL FACTORS ON THE DECISION TO CHOOSE LION AIR AIRLINES IN THE PADANG CITY 
Mardiana1, Yuhelmi 2, Nailal Husna2
1Department of Management, Faculty of Economics, University of Bung Hatta
2Lecturer Department of Management, Faculty of Economics, University of Bung Hatta 
Email : dina_caella@yahoo.com, yuhelmis@yahoo.co.id, ella_ubh@yahoo.com
Abstract


The purpose of this study was to determine the effect of product, price, promotion, physical evidence and psychological factors to decision of choosing Lion Air airlines in the city of Padang. The population in this study are all the customers who have used the services of Lion Air airlines in the city of Padang. The sampling technique used is purposive sampling, while the number of samples used is one hundred people. The analysis technique data used is multiple linear regression. In this study using eight variables, product, price, promotion, physical evidence, motivation, perception, attitudes and learning. variables that have a significant effect in this study is the product, price and motivation to decision choose. While the promotion, physical evidence, perceptions, attitudes and learning did not affect to decision choose. This study provides practical recommendations for the management of PT. Lion Air to continue to improve the product, further adjust the price and pay attention to the motivation of passengers in the future. This is due to the product, price and motivation have a significant influence to decision of choosing Lion Air airlines in the city of Padang. 
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