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Abstrack

The purpose of this study was to determine the influence of corporate image, trust and product attributes to insurance customers loyalty motor vehicle PT. Bumida Padang. The population in this study were all customers who have been registered as a motor vehicle insurance customers PT. Bumida Padang. The sampling technique used purposive sampling, while the number of samples used one hundred people. Data analysis techniques using multiple linear regression. Hypothesis by using the (t - test) to prove the effect of the independent variable on the dependent variable partially or individually. In this study using three variables, the corporate image, trust and product attributes. The variables that have a significant influence to customer loyalty is the corporate image and product attributes, while the trust has no effect to customers loyalty motor vehicle PT. Bumida Padang
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