
DAFTAR PUSTAKA 

Alma, Buchari.  (2008). Manajemen Pemasaran dan Pemasaran Jasa. Bandung. PT. 

Alfabeta. 

Arikunto. 2006. Prosedur Penelitian Suatu Pendekatan Praktek. Jakarta : PT. Rineka 

Cipta. 

Aristiyanto, Regia. 2018. The Influence of Brand Image Towards Brand Loyalty of 

Dental Hospital of Universitas Muhammadiyah Yogyakarta. JMMR (Jurnal 

Medicoeticolegal dan Manajemen Rumah Sakit). Vol. 7, No. 3. 

Bricci,L, dkk. 2016. The Effects of Trust, Commitment and Satisfaction on Customer 

Loyalty in the Distribution Sector. Journal of Economics, Business and 

Management. Vol. 4, No.2. 

Chien-Hsiung, Lin. 2011. A study on the relations between the brand image and 

customer satisfaction in catering businesses. African Journal of Business 

Management. Vol. 5, No. 18. 

Chigbata, Moses dan Christian, Obinna. 2018. Effects of Product Quality on 

Customer Satisfaction: A Review of Manufacturing Company’s Performance 

in Anambra State. International Journal of Business & Law Research. Vol. 6, 

No. 1 

Firdaus, Bachrudin Akbar dan Agisin, Sasi 2017. Pengaruh Kepuasan , Kepercayaan 

Dan Layanan Terhadap Loyalitas Pelanggan Sakinah Supermarket Surabaya. 

Jurnal Ilmu dan Riset Manajemen. Vol. 6 N0. 5. 

Grifin, Jill. 2009. Customer Loyalty: How to Learn it, How to Keep it. Jakarta 

Erlangga. 

Gultom, Imam Sudrajat, dkk. 2019. The Effect of Product Quality and Price on 

Loyalty of Content Creator Service Customers in Office of Indonesia News 

Perum LKBN Antara (Case Study at the Indonesian News Antara Biro South 

Sumatra). International Journal of Scientific and Research Publications. Vol. 

9, No. 8. 

Ghozali, I. 2013. Aplikasi Analisis Multivariate Dengan Program IBM dan SPSS. 

Semarang: BP Universitas Diponegoro. 

Hasan, Ali. (2008). Marketing. Yogyakarta. Media Pressindo. 

Hasan, Ali. (2013). Marketing dan Kasus-Kasus Pilihan. Yogyakarta. CAPS (Center 

For Academic Publishing Service). 

UNIVERSITAS BUNG HATTA



Handoko, Laras Putri. 2016. The Effect Of Product Quality And Delivery Service On 

Onlinecustomer Satisfaction In Zalora Indonesia. Jurnal EMBA. Vol. 4, No.1. 

Ismail. 2016. An analytical study on Relationship between Brand Image and 

Customer Satisfaction. ISBR Management Journal. Vol. 1, No. 2. 

Kotler, P. (2005). Manajemen Pemasaran (Edisi 11). Jakarta: PT Indeks. 

Kotler, Philip dan Armstrong, Gary. 2008. Prinsip-Prinsip Pemasaran (12th ed.). 

Jakarta: Erlangga. 

Kotler, Philip dan Keller, Kevin. Lane. 2009. Manajemen Pemasaran (13th ed.). 

Jakarta: Erlangga. 

Kumowal, dkk. 2016. The Effect Of Store Brand Image And Service Quality Towards 

Customer Loyalty At Freshmart Superstore Manado. Jurnal EMBA . Vol. 4, 

No.1. 

Kumar,V.S. 2018. The Relationship Between Customers Satisfaction and Customer 

Loyalty in Commercial Vehicle Industry in India. International Journal of 

Management and International Business Studies. Vol. 8, No. 1. 

Lupiyoadi, Rambat. 2010. Manajemen Pemasaran Jasa Berbasis Kompetensi (Edisi 

3). Jakarta: Salemba Empat. 

Leninkumar, Vithya. 2017. The Relationship between Customer Satisfaction and 

Customer Trust on Customer Loyalty. International Journal of Academic 

Research in Business and Social Sciences. 

Vol. 7, No. 4. 

Mohsan, faizan, dkk. 2011. Impact of Customer Satisfaction on Customer Loyalty 

and Intentions to Switch: Evidence from Banking Sector of Pakistan. 

International Journal of Business and Social Science. Vol. 2, No.16. 

Minar, Demsi dan Safitri, Anindia. 2017. Brand Image and Product Quality on 

Customer Loyalty (Survey in Cekeran Midun). Trikonomika. Vol. 16, No. 1. 

Michael, Naata dan David, Miebeka. 2019. Product Quality and Consumer Brand 

Loyalty: A Study of Manufacturing Firms. International Journal of Marketing 

and Communication Studies ISSN. Vol. 4, No. 1. 

Noorshella, dkk. 2019. Brand image and consumer satisfaction towards Islamic 

travel packages A study on tourism entrepreneurship in Malaysia. Journal 

Emerald Insight. Vol. 13, No.2. 

UNIVERSITAS BUNG HATTA



Odunlami, Bolanle dan Matthew. 2015. Impact of Customer Satisfaction on Customer 

Loyalty: A Case Study of a Reputable Bank in Oyo, Oyo State, Nigeria. 

International Journal of Managerial Studies and Research (IJMSR). Vol. 3, 

No.2. 

Oxtafiani, Neni dan Widowati, Sri Yuni. 2017. Analysis Of Effect Of Service Quality, 

Quality Products, And Prices On Customer Satisfaction (Case Study At Pt 

Asuransi Tri Pakarta Customer Branch Semarang). Economics & Business 

Solutions Journal. Vol. 1, No. 1. 

Pratiwi, Detha Misgi, dkk. 2015. The Influence Of Brand Image, Brand Trust And 

Customer Satisfaction On Brand Loyalty (Case Of Samsung Smartphone). 

Jurnal Berkala Ilmiah Efisiensi. Vol. 15, No. 5. 

Rangkuti, Freddy, 2008, The Power of Brands, Cetakan Ketiga, Jakarta; Gramedia 

Pustaka Utama. 

Rimiyati, Hasnah dan Widodo, Catur. 2014. Pengaruh citra merek, kualitas produk, 

kepuasan konsumen terhadap loyalitas konsumen merek Samsung galaxy 

series (Studi pada Mahasiswa Universitas Muhammadiyah Yogyakarta), 

Jurnal Manajemen dan Bisnis. Vol 5, No 2. 

Ruggieri, Alessandro dan silvestri, Cecilia. 2014. Quality and Customer Satisfaction: 

Relationship and Customer Behavior. A Case Study. International Journal of 

Managerial Studies and Research (IJMSR). Vol. 2, No. 10. 

Sangadji, E.M., dan Sopiah. 2013. Prilaku Konsumen: Pendekatan Praktis 

Disertai:Himpunan Jurnal Penelitian. Yogyakarta: Penerbit Andi. 

Saleem, Asma, dkk. 2015. Product Perceived Quality and Purchase Intention with 

Consumer Satisfaction. Global Journal of Management and Business 

Research: E Marketing. Vol. 15, No.1. 

Schiffman & Kanuk, (2007), Perilaku Konsumen, dialih bahasakan oleh Zulkifli 

Kasip, Edisi Ketujuh, Penerbit PT. Indexs. 

Sekaran, Uma. 2006. Metodologi Penelitian untuk Bisnis. Jakarta: Salemba Empat. 

Semadi, Putu Yoga dan Ariyanti Maya. 2018. The Influence Of Brand Experience, 

Brand Image, And Brand Trust On Brand Loyalty Of Abc-Cash. Asian 

Journal of Management Sciences & Education. Vol. 7, No. 3. 

Sugiyono. 2010. Metode Penelitian Bisnis. Pendekatan Kuantitatif, kualitatif dan R & 

D. Bandung: Alfabeta. 

UNIVERSITAS BUNG HATTA



Sunyoto, Danang. (2013). Metodologi Penelitian Akuntansi. Bandung: PT Refika 

Aditama Anggota Ikapi. 

Susetyo, Catur Rachmad, dkk. 2020. Effect of Brand Identity and Brand Image On 

Customer Loyalty Case Study In Daihatsu Car Consumer. Quantitative 

Economics and Management Studies (QEMS). Vol. 1. No.1. 

Suwandi, dkk. 2015. The Influence Of Brand Image, Price, Service Quality And 

Facilities On Customer Satisfaction At Aston Hotel Manado. Jurnal EMBA . 

Vol. 3, No. 2. 

Swastha, Basu. 2007. Manajemen Pemasaran Modern. Yogyakarta: Liberty Offset 

Swastha, Basu. 2010. Manajemen Pemasaran Modern. Yogyakarta: Liberty Offset. 

Tjiptono, fandy dan Chandra, Gregorius. 2011. Service, Quality and Satisfaction 

(EdisiII). Yogyakarta: Andi Offset. 

Tjiptono, Fandy. ( 2011).Service Management Mewujudkan Layanan Prima. Edis 

12.Yogyakarta: Andi. 

Tjan, Sylvia. 2015. The Impact of Marketing Mix On Customer Loyalty Towards 

Plaza Indonesia Shopping Center. iBuss Management. Vol. 3, No. 2 

Yulianti, Ida dan Tung, Wei. 2013. The Relationship among Brand Experience, 

Brand Image and Customer Satisfaction of Facebook Users in Indonesia. 

Proceedings Book of ICEFMO. Vol. 1, No. 2. 

Yuen, Euphemia F.T dan Chan, Sian S.L. 2010. The effect of retail service quality 

and product quality on customer loyalty. Database Marketing & Customer 

Strategy Management. Vol. 17, No. 3. 

Zikmund, William G., et al. (2010). Business Research Methods (eight edition). 

South Western, USA: Cengage Learning. 

 

 

 

 

UNIVERSITAS BUNG HATTA


