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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis pengaruh harga, citra
merek dan kualitas produk terhadap minat beli Iphone 11 Sumbar Smartphone.
Teknik pengambilan sampel menggunakan purposive sampling dengan jumlah
responden sebanyak 138 orang. Data diolah menggunakan SPSS versi 16.0. Jenis
data yang digunakan adalah data primer dengan metode analisis regresi linear
berganda.

Hasil penelitian menemukan bahwa harga berpengaruh positif dan
signifikan terhadap Minat Beli Iphone 11 di Sumbar Smartphone, citra Merek
tidak berpengaruh terhadap Minat Beli Iphone 11 di Sumbar Smartphone dan
kualitas Produk berpengaruh positif dan signifikan terhadap Minat Beli Iphone 11
di Sumbar Smartphone
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ABSTRACT

The purpose of this study was to analyze the effect of price, brand image
and product quality on buying interest in the Iphone 11 West Sumatra
Smartphone. The sampling technique used purposive sampling with a total of 138
respondents. Data were processed using SPSS version 16.0. The type of data used
is primary data with multiple linear regression analysis method.

The results of the study found that price has a positive and significant
effect on Purchasing Intention for Iphone 11 in West Sumatra Smartphone, Brand
image has no effect on Purchase Intention for Iphone 11 in West Sumatra
Smartphone and product quality has a positive and significant effect on Purchase
Intention for Iphone 11 in West Sumatra Smartphone
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