
1

DAFTAR PUSTAKA

Abdullah, A., & Rizan, M. (2018). Pengaruh Harga Dan Kualitas
Pelayanan Terhadap Loyalitas Pelanggan Pada PT Alakasa
Extrusindo. Manajerial, 9(2),

Bramasta, F. T., & Raharja, E. (2012). Analisis Pengaruh Kualitas
Pelayanan, Harga, dan Kepuasan Pelanggan terhadap Loyalitas
Pelanggan di bengkel mobil Rapiglass Autocare Semarang. Dip,
1(1), 1–15.

Bricci, L., Fragata, A., & Antunes, J. (2015). The Effects of Trust,
Commitment and Satisfaction on Customer Loyalty in the
Distribution Sector. Journal of Economics, Business and
Management, 4(2), 173–177.

Chaeriah, E. S. (2016). Pengaruh Harga, Citra Merek Dan Kualitas
Produk Terhadap Loyalitas Pengguna Smartphone
Samsung( Studi Pada Mahasiswa Magister Manajemen
UNKRIS ). Jurnal Manajemen Bisnis Krisnadwipayana, 4(3).

Diawan, N. S., Kusumawati, A., & Mawardi, M. K. (2016). The
Influence Of Store Atmosphere On Purchase Decision And It ’ S
Impact On Customer’s Satisfaction ( Case study on Indomaret
Customers JL. Raya Tlogomas No. 37, Malang ). Jurnal
Administrasi Bisnis (JAB), 30(1), 8–16.

Ehsan Malik, M., Mudasar Ghafoor, M., & Kashif Iqbal, H. (2012).
Impact of Brand Image, Service Quality and price on customer
satisfaction in Pakistan Telecommunication sector. International
Journal of Business and Social Science, 3(23), 123–129.

Griffin, R; Moorhead, G. (2014). Organizational Behavior: Managing
People and Organizations: Ricky W. Griffin, Gregory Moorhead.
In Cengage Learning.

Griffin, R., & Moorhead, G. (2014). Organizational Behavior:
Managing People and Organizations. USA: South-Western
Collage Pub.

Hairany, E., & Sangen, M. (2014). Pengaruh Kepuasan Dan
Kepercayaan Terhadap Loyalitas Pelanggan Lembaga

UNIVERSITAS BUNG HATTA



2

Pengembangan Dan Sertifikasi Batu Mulia (LPSB) Di Martapura
Kabupaten Banjar. Wawasan Manajemen, 2(3), 251–260.

Hosseini, S. M., Rozen, G., Saleh, A., Vaid, J., Biton, Y., Moazzami,
K., … Ruskin, J. N. (2017). Catheter Ablation for Cardiac
Arrhythmias: Utilization and In-Hospital Complications, 2000 to
2013. JACC: Clinical Electrophysiology, 3(11), 1240–1248.

IBOJO, B. O. (2015). Impact of Customer Satisfaction on Customer
Retention: A Case Study of a Reputable Bank in Oyo, Oyo State.
Nigeria. International Journal of Managerial Studies and
Research, 3(2), 42–53.

Isnandari, A. (2018). Pengaruh Kualitas Produk, Store Atmosphere,
Dan Harga Terhadap Kepuasan Pelanggan. Jurnal Administrasi
Bisnis, 60(3), 104–111.

Khodadad Hosseini, S. H. (2013). Investigating the effect of emotional
and social stimulants of store atmosphere and prices on the
customers’ satisfaction and loyalty. Management Science Letters,
Vol. 3, pp. 1521–1528.

Kotler dan Amstrong. (2008). Prinsip-Prinsip Pemasaran Jilid I. In
Erlangga.

Kotler, P. (1973). Atmospherics as a Marketing Tool. Journal of
Retailing.

Kotler, P., & Armstrong, G. (2010). Principles of Marketing. InWorld
Wide Web Internet And Web Information Systems.

Kotler, P., & Keller, K. L. (2009).Marketing Management. In
Organization (Vol. 22).

Kotler, P., & Keller, K. L. (2012).Marketing Management, 14th
Edition. In Organization (Vol. 22).

Kotler, P., & Keller, K. L. (2016).Marketing Management. In Global
Edition (Vol. 15E).

Listiono, F. I. S., & Sugiarto, S. (2015). Pengaruh Store Atmosphere

UNIVERSITAS BUNG HATTA



3

Terhadap Loyalitas Pelanggan Dengan Kepuasan Pelanggan
Sebagai Variabel Intervening di Liberia Eatery Surabaya. Jurnal
Manajemen Pemasaran Petra, 1(1), 1–9.

Miswanto, M., & Angelia, Y. R. (2017). the Influence of Service
Quality and Store Atmosphere on Customer Satisfaction. Jurnal
Manajemen Dan Kewirausahaan, 19(2).

Ofela, H. (2016). Pengaruh harga, kualitas produk dan kualitas
pelayanan terhadap kepuasan pelanggan kebab kingabi. Jurnal
Ilmu Dan Riset Manajemen, 5, 1–15.

OZTAS, M., SEVILMIS, A., & SIRIN, E. F. (2016). The relationship
of atmosphere, satisfaction, and loyalty: Sample of a fitness center.
Turkish Journal of Sport and Exercise, 18(2), 103.

Putri, L. H., Kumadji, S., & Kusumawati, A. (2014). Pengaruh Store
Atmosphere Terhadap Keputusan Pembelian dan Kepuasan
Pelanggan ( Studi pada Monopoli Cafe and Resto Soekarno Hatta
Malang ). Jurnal Administrasi Bisnis, 15(2), 1–9.

Rahman, A. (2012). The Influence of Service Quality and Price on
Customer Satisfaction : An Empirical Study on Restaurant
Services in Khulna Division. Research Journal Of Finance and
Accounting, 3(4), 8–16.

Ratna Sari Nur Indah Safitri. (2017). Analisis pengaruh store
atmosphere , harga, kualitas pelayanan, dan keragaman produk
terhadap kepuasan pelanggan pada cafe & resto. Jurnal Ekonomi
Dan Kewirausahaan, 17(2), 390–398.

Sari, H. V. P., & Andjarwati, A. L. (2018). Pengaruh kualitas produk
dan harga terhadap loyalitas dengan kepuasan sebagai variabel
intervening (studi pada pelanggan biskuit oreo di carrefour
surabaya). Jurnal Ilmu Manajemen, 6(1), 1–9.

Sugiyono. (2012). Metode Penelitian Kuantitatif, Kualitatif Dan R&D.
In Bandung: Alfabeta.

Swastha, B. (2005). Manajemen Penjualan. In Journal of Chemical
Information and Modeling (Vol. 1).

UNIVERSITAS BUNG HATTA



4

Tatuil, A. (2013). the Impact of Service Quality and Price To
Customer Satisfaction and. Jurnal EMBA, 1(4), 1491–1498

.
Tjiptono. (2007). Strategi Pemasaran, edisi kedua.
Tjiptono. (2012). Strategi Pemasaran. In Andi Offset.

UNIVERSITAS BUNG HATTA



UNIVERSITAS BUNG HATTA


