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THE EFFECT OF HALAL LABEL, BRAND IMAGE AND PROMOTION ON 

THE PURCHASE DECISION OF ORIFLAME COSMETIC PRODUCTS IN 

PADANG CITY 

 

ABSTRACT 

 

This study aims to determine the effect of halal label, brand image and 

promotion on the purchasing decision of Oriflamme Cosmetics. This research is a 

research that uses primary data. The data was taken from the first source, namely 

Oriflamme Cosmetics customers in the City of Padang in the form of a questionnaire, 

The population in this study were consumers who purchased Oriflamme Cosmetics 

products in the City of Padang. The sample of this study consisted of 80 people with 

Purposive Sampling technique. This data was analyzed using multiple linear 

regression analysis which was processed with the help of SPSS software. The results 

of this study show (1) Halal labels have a significant effect on purchasing decisions 

for Oriflamme Cosmetics products. (2) Brand image has a significant effect on 

purchasing decisions for Oriflamme Cosmetics and (3) Promotion has a significant 

effect on purchasing decisions for Oriflamme Cosmetics products. 
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PENGARUH LABEL HALAL, CITRA MEREK DAN PROMOSI TERHADAP 

KEPUTUSAN PEMBELIAN PRODUK KOSMETIK ORIFLAME DI KOTA 

PADANG 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui label halal, citra merek dan promosi 

terhadap keputusan pembelian Kosmetik Oriflamme. Penelitian ini merupakan 

penelitian yang menggunakan data primer. Data diambil dari pelanggan kosmetik 

oriflamme di kota Padang berupa kuesioner, Populasi dalam penelitian ini adalah 

konsumen yang melakukan pembelian produk kosmetik Oriflame di kota Padang. 

Sampel penelitian ini terdiri dari 80 orang dengan teknik pengambilan sampel 

Purposive Sampling. Data ini dianalisis menggunakan analisis regresi linier berganda 

yang diolah dengan bantuan software SPSS. Hasil penelitian ini menunjukan  (1) 

Label halal berpengaruh signifikan terhadap keputusan pembelian produk Kosmetik 

Oriflamme. (2)Citra merek berpengaruh signifikan terhadap keputusan pembelian 

produk Kosmetik Oriflamme dan (3) Promosi  berpengaruh signifikan terhadap 

keputusan pembelian produk Kosmetik Oriflamme. 

 

Kata kunci: Label Halal, Citra Merek, Promosi dan keputusan pembelian 
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