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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh harga, 

persepsi risiko, persepsi kemudahan penggunaan terhadap minat beli online produk 

kecantikan disitus belanja shopee. Sampel yang digunakan yairu 80 responden. 

Teknik penarikan sampel adalah purposive sampling. Data diolah dengan 

menggunakan SPSS 16. Jenis data yang digunakan adalah data primer dengan 

penyebaran kuesioner. Metode analisisa data dengan analisis regresi linier berganda. 

Hasil penelitian menemukan bahwa harga berpengaruh positif terhadap minat beli 

konsumen di situs belanja shopee, persepsi risiko tidak berpengaruh terhadap minat 

beli konsumen disitus belanja shopee, persepsi kemudahan penggunaan 

berpengaruh positif terhadap minat beli konsumen disitus belanja shopee. Saran 

peneliti pada pihak shopee yaitu dengan mempertahankan atau meningkatkan 

kesesuaian harga dengan kualitas produk, lalu kemudian meskipun persepsi risiko 

tidak berpengaruh terhadap minat beli konsumen namun diharapkan untuk semakin 

meningkatkan taraf keamanan yang barkaitan dengan transaksi konsumen untuk 

meminimal risiko yang kemungkinan di hadapi konsumen. Lalu terakhir 

mempertahankan kemudahan penggunaan situs saat diakses. 

Kata Kunci : Harga, Persepsi Risiko, Persepsi Kemudahan Penggunaan, 

Minat beli. 
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ABSTRAK 

This study aims to determine and analyze the effect of price, perceived risk, 

perceived ease of use on interest in buying online beauty products on the shopee 

shopping site. The sample used is 80 respondents. The sampling technique is 

purposive sampling. The data was processed using SPSS 16. The type of data used 

was primary data by distributing questionnaires. Method of data analysis with 

multiple linear regression analysis. The results of the study found that price had a 

positive effect on consumer buying interest on the shopee shopping site, the 

perception of risk had no effect on consumer buying interest on the shopee shopping 

site, the perception of ease of use had a positive effect on consumer buying interest 

on the shopee shopping site. The researcher's suggestion to the shopee is to maintain 

or increase the suitability of prices with product quality, then even though the 

perception of risk has no effect on consumer buying interest, it is expected to further 

increase the level of security associated with consumer transactions to minimize the 

risks that consumers may face. Then lastly maintain the ease of use of the site when 

accessed. 

 

Keywords: Price, Perception of Risk, Perception of Ease of Use, Purchase 

intention 
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