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ABSTRAK

PENGARUH GAYA HIDUP, HARGA, DAN KUALITAS PRODUK
TERHADAP KEPUTUSAN PEMBELIAN PADA PRODUK
MASKER SENSI DUCKBILL DI KOTA PADANG

Ulfha Itka Messy® Reni Yuliviona?
Prodi Manajemen, Fakultas Ekonomi dan Bisnis, Universitas Bung Hatta

E-mail : ulfaitkamessy@gmail.com reniyuliviona@bunghatta.ac.id

Abstrak.

Penelitian ini bertujuan untuk menganalisis pengaruh gaya hidup, harga, dan
kualitas produk terhadap keputusan pembelian pada produk masker sensi duckbill di
kota Padang. Penelitian ini menggunakan Populasi yang digunakan dalam penelitian
ini masyarakat yang sudah pernah melakukan pembelian produk masker sensi
duckbill. Sampel yang digunakan dalam penelitian ini sebanyak 80 responden,
dengan teknik purposive sampling. Hasil penelitian menyimpulkan bahwa, (1) Gaya
hidup berpengaruh positif terhadap keputusan pembelian produkk masker sensi
duckbill di kota Padang. (2) Harga berpengaruh positif terhadap keputusan
pembelian produk masker sensi duckbill di kota Padang. (3) Kulitas Produk
tidak berpengaruh positif terhadap keputusan pembelian produk masker sensi
duckbill di kota Padang.

Kata kunci : Gaya hidup, harga, kualitas produk dan keputusan pembelian.

UNIVERSITAS BUNG HATTA


mailto:ulfaitkamessy@gmail.com
mailto:reniyuliviona@bunghatta.ac.id

ABSTRACT

THE EFFECT OF LIFESTYLE, PRICE, AND PRODUCT QUALITY ON
PURCHASE DECISIONS ON SENSI DUCKBILL MASK PRODUCTS IN
PADANG CITY

Ulfha Itka Messy! Reni Yuliviona?
Management Study Program, Faculty of Economics and Business, Bung Hatta
University
E-mail : ulfaitkamessy@gmail.com reniyuliviona@bunghatta.ac.id

Abstract.

This study aims to analyze the effect of lifestyle, price, and product quality
on purchasing decisions on duckbill sensi mask products in the city of Padang. This
study uses the population used in this study, people who have already purchased
duckbill sensi mask products. The sample used in this study were 80 respondents,
with purposive sampling technique. The results of the study concluded that, (1)
Lifestyle has a positive effect on purchasing decisions for Iduckbill masks in the city
of Padang. (2) The price has a positive effect on the decision to purchase the duckbill
license masker product in the city of Padang. (3) The quality of the Product does not
have a positive effect on the decision to purchase the duckbill Mask product in the
city of Padang.

Keywords : Lifestyle, price, product quality and purchasing decisions.
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