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ABSTRACK 

 Penelitian ini bertujuan untuk menjelaskan pengaruh persepsi kemudahan 

penggunaan, persepsi manfaat, persepsi keamanan dan persepsi resiko terhadap 

penggunaan e-money OVO. Populasi dalam penelitian ini adalah pengguna OVO 

di Grand Mall Basko Padang. Pengumpulan data primer menggunakan  kuesioner 

dan  pengumpulan data sekunder menggunakan survey terhadap pengguna e-

money OVO. Teknik penarikan sampel menggunakan teknik non probability 

sampling dangan menggunakan purposive sampling dengan jumlah sampel 

sebanyak 100 responden. Metode analisis dalam penelitian ini menggunakan PLS. 

Dari hasil Pengujian dapat disimpulkan bahwa persepsi kemudahan penggunaan 

berpengaruh positif terhadap minat penggunaan, persepsi manfaat berpengaruh 

positif terhadap minat penggunaan, persepsi keamanan berpengaruh positif 

terhadap minat penggunaan, dan persespsi resiko berpengaruh negatif terhadap 

minat penggunaan.  

Kata kunci : persepsi kemudahan penggunaan, persepsi manfaat, persepsi 

keamanan, persepsi resiko, minat menggunakan penguunaan 

 

 

 

 

 

 

 

 

mailto:suriyanisyn99@gmail.com
mailto:listiana@bunghatta.ac.id


8 
                                                                                                              UNIVERSITAS BUNG HATTA 

 

THE EFFECT OF PERCEPTION ON INTEREST IN USING OVO               

E-MONEY : STUDY OF FINANCIAL TECHNOLOGY IMPLEMENTATION 

WITH TAM APPROACH ON CONSUMERS OF GRAND MALL BASKO 

PADANG CITY 

 

Suri Yani 1 , Listiana Sri Mulatsih 2 

Department of Management, Faculty of Economics and Business 

Bung Hatta University 

 

E-mail: suriyanisyn99@gmail.com, listiana@bunghatta.ac.id 

ABSTRACT 

 This study aims to explain the effect of perceived ease of use, perceived 

benefits, perceived security and perceived risk on the use of OVO e-money. The 

population in this study were OVO users at Grand Mall Basko Padang. Primary 

data collection uses a questionnaire and secondary data collection uses a survey 

of OVO e-money users. The sampling technique used non-probability sampling 

technique by using purposive sampling with a sample of 100 respondents. The 

method of analysis in this study using PLS. From the test results, it can be 

concluded that the perception of ease of use has a positive effect on interest in 

use, perception of benefits has a positive effect on interest in use, perception of 

security has a positive effect on interest in use, and perception of risk has a 

negative effect on interest in use. 

Keywords: perceived ease of use, perceived benefits, perceived security, 

perceived risk, interest in using 
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