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Abstract 
This study aims to determine the purchase intention of halal-labeled wardah 
products in Bukittinggi City. This empirical study was conducted to analyze the 
relationship of religiosity, attitudes, and subjective norms to the purchase 
intention of halal-labeled wardah products. Quantitative analysis techniques 
were used to test three hypoteses through a survey using five-points Likert scale. 
The population in this study is the people of Bukittinggi City who intend to buy 
wardah products labeled halal with a total sample of 80 people. The sampling 
technique is purposive sampling. The type of data is primary data through the 
distirbution of questionnaires. Data analysis methos using Partial Least Square 
(PLS) test. The result of the study found that religiosity and attitude partially had 
a positive effect on the purchaase intention of wardah products labeled halal, 
while subjective norms had no effect on intention to buy wardah products labeled 
halal. 
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Abstrak 
Penelitian ini bertujuan untuk mengetahui niat beli produk wardah berlabel halal 
di Kota Bukittinggi. Studi empiris ini dilakukan untuk menganalisis hubungan 
religiusitas, sikap, dan norma subjektif terhadap niat beli produk wardah 
berlabel halal. Teknik analisis kuantitatif digunakan untuk menguji tiga hipotesis 
melalui survei yang menggunkan skala likert lima poin. Populasi dalam 
penelitian ini adalah masyarakat Kota Bukittinggi yang berniat membeli produk 
wardah berlabel halal dengan jumlah sampel sebanyak 80 orang. Teknik 
pengambilan sampel adalah purposive sampling. Jenis data adalah data primer 
melalui penyebaran kuesioner. Metode analisa data menggunkan uji Partial 
Least Square (PLS). hasil penelitian ditemukan bahwa religiusitas dan sikap 
secara parsial berpengaruh positif dan signifikan terhadap niat beli produk 
wardah berlabel halal, sedangkan norma subjektif tidak berpengaruh terhadap 
niat beli produk wardah berlabel halal. 

Kata Kunci: religiusitas, sikap, norma subjektif, dan niat beli 
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