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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh asosiasi 

merek,citra merek dan kesadaran merek terhadap ekuitas merek minyak goreng 

sunco di solok selatan. Penelitian ini adalah penelitian kuantitatif dan menggunakan 

data primer yang diperoleh dari kuesioner. Populasi penelitian ini adalah konsumen 

yang berbelanja minyak goreng sunco. Teknik pengambilan sampel adalah 

purposive sampling dengan jumlah sampel sebanyak 80 responden. Metode analisis 

data menggunakan analisis regresi linier berganda yang diolah menggunakan 

program SPSS versi 20. Hasil dari penelitian menunjukkan bahwa asosiasi merek 

dan kesadaran merek secara parsial berpengaruh positif dan signifikan terhadap 

ekuitas merek minyak goreng di solok selatan. Citra merek berpengaruh positif dan 

tidak signifikan terhadap ekuitas merek minyak goreng di solok selatan. 

Kata Kunci: Asosiasi Merek, Citra Merek, Kesadaran Merek, Ekuitas Merek 
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THE EFFECT OF BRAND ASSOCIATIONS, BRAND IMAGE AND BRAND 

AWARENESS ON BRAND EQUITY OF SUNCO COOKING OIL PRODUCTS 

(Case Study : Tama Febri Mini Market Customers in South Solok) 

 

Martino Wahyu Pratama, Irda 

Management Study Program, Faculty of Economics and Business, Bung Hatta 

University 

E-mail: martinowahyupratama781@gmail.com, irda@bunghatta.ac.id  

ABSTRAK 

This study aims to determine and analyze the effect of brand associations, brand 

image and brand awareness on brand equity of Sunco cooking oil in South Solok. 

This research is a quantitative research and uses primary data obtained from 

questionnaires. The population of this research is consumers who shop for sunco 

cooking oil. The sampling technique was purposive sampling with a total sample of 

80 respondents. The data analysis method used multiple linear regression analysis 

which was processed using the SPSS version 20 program. The results of the study 

showed that brand associations and brand awareness partially had a positive and 

significant effect on brand equity of cooking oil in South Solok. Brand image has a 

positive and insignificant effect on brand equity of cooking oil in South Solok. 

Keywords: Brand Association, Brand Image, Brand Awareness, Brand Equity 
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