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ABSTRACT 
 
This study aims to: (1) analyze how the influence of brand image on purchasing decisions 
on HP Samsung, (2) analyze how the influence of brand image on word of mouth on HP 
Samsung, (3) analyze how the influence of word of mouth on purchasing decisions on HP 
Samsung and (4) analyze how word of mouth has a positive effect in mediating the 
relationship between brand image and purchasing decisions.This research is a 
quantitative research and uses primary data obtained from questionnaires. The 
population is Smartphone Users of the Samsung HP Brand in Padang City and the 
sample is 60 people. The data is processed using the SPSS program. The results show 
that: (1) The X1 path coefficient is 0.221, meaning that brand image has a direct 
influence on purchasing decisions on Samsung cellphones in Padang City by 0.221. (2) 
The results of the study found that there was an influence of brand image on word of 
mouth on Samsung cellphones on Samsung cellphones in Padang City. The X1 path 
coefficient of 0.781 means that brand image has a direct influence on word of mouth of 
0.781. (3) The results of the study found that there was an influence of word of mouth on 
purchasing decisions. The I path coefficient is 0.785, meaning that word of mouth has a 
direct influence on purchasing decisions on Samsung HP in Padang City by 0.785 and 
(4) The results found that there is an influence between brand image on purchasing 
decisions through word of mouth, the large influence is 0.135 in Padang City. 
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ABSTRAK 

 
Penelitian ini bertujuan untuk : (1) menganalisis bagaimana  pengaruh citra merek 
terhadap keputusan pembelian pada  HP  Samsung, (2) menganalisis bagaimana  
pengaruh citra merek  terhadap word of mouthpada  HP  Samsung, (3) 
menganalisis bagaimana  pengaruh word of mouthterhadap keputusan pembelian 
pada  HP  Samsung dan (4) menganalisis bagaimana  word of mouth berpengaruh 
positif dalammemediasi hubungan antara citra merek dan keputusan pembelian. 
Penelitian ini adalah penelitian kuantitatif danmenggunakan data primer yang 
diperoleh dari kuesioner. populasi adalah Pengguna Smartphone Merek HP 
Samsung di Kota Padang dan sampel 60 orang.  Data diolah dengan menggunakan 
program SPSS. Hasil penelitian menunjukkan bahwa : (1) Koefisien jalur X1 
sebesar 0,221 artinya citra merekmemiliki pengaruh langsung terhadap keputusan 
pembelian pada  HP Samsung di Kota Padang sebesar 0,221. (2) Hasil penelitian 
ditemukan terdapat pengaruh citra merek  terhadap word of mouth pada  hp  
samsung pada HP samsung di Kota Padang.Koefisien jalur X1 sebesar 0,781 
artinya citra merek  memiliki pengaruh langsung terhadap word of mouth sebesar 
0,781. (3) Hasil penelitian ditemukan terdapat pengaruh word of mouth terhadap 
keputusan pembelian. Koefisien jalur I  sebesar 0,785 artinya word of 
mouthmemiliki pengaruh langsung terhadap keputusan pembelian pada  HP 
Samsung di Kota Padang sebesar 0,785 dan (4) Hasil penelitian ditemukan 
Terdapat pengaruh antara citra merekterhadap keputusan pembelian melalui word 
of mouth, besar pengaruhnya adalah 0,135 di Kota Padang. 
 
Kata Kunci: Citra Merek, Word Of Mouthdan KeputusanPembelian  
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