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ABSTRACT 
This study aims to examine the effect of customer experience, destination image, 

and service quality on revisit intention. This study uses a population of people who 

have visited the Cinangkak Solok tourist attraction. The sample in this study 

consisted of 100 respondents with a sampling technique using non-probability 

sampling method. Hypothesis testing using Structural Equation Modeling (SEM) 

Partial Least Square (PLS). The results of this study show that customer experience 

has a positive effect on revisit intention, destination image has a positive effect on 

revisit intention, and service quality has no effect on revisit intention. 

  

Keywords: Customer Experience, Destination Image, Service Quality, and Revisit 

Intention 
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ABSTRAK 
Penelitia ini bertujuan untuk menguji pengaruh customer experience, destination 

image, dan service quality terhadap revisit intention. Penelitian ini menggunakan 

populasi orang yang sudah pernah berkunjung ke objek wisata Cinangkiak Solok. 

Sampel dalam penelitian ini terdiri dari 100 responden dengan teknik pengambilan 

sampel menggunakan metode non probability sampling. Pengujian hipotesis 

menggunakan Structural Equation Modelling (SEM) Partial Least Square (PLS). 

Hasil penelitian ini menunjukan customer experience berpengaruh positif terhadap 

revisit intention, destination iamge berpengaruh positif terhadap revisit intention, 

dan service quality tidak bepengaruh terhadap revisit intention. 

 

Kata Kunci: Customer Experience, Destination Image, Service Quality, dan 

Revisit Intention 
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