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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh brand image dan labelisasi
halal terhadap minat pembelian produk pembalut merek softex. Penelitian ini
menggunakan metode pengumpulan data dengan menyebarkan kuesioner.
Populasi dan sampel yang digunakan dalam penelitian ini konsumen yang ingin
membeli pembalut merek softex di kota Padang yang berjumlah sebanyak 60
responden. Metode analisa data dalam penelitian ini adalah PLS. Hipotesis dalam
penelitian ini diuji dengan menggunakan metode analisis meliputi:

Measurement Model Assessment , Analisis Deskriptif, R Square, dan Structural
Model Assessment. Dari hasil pengujian dapat disimpulkan bahwaBrand Image
berpengaruh terhadap Minat beli konsumen pembalut di kota padang. Label halal
berpengaruh positif terhadap Minat beli konsumen pembalut merek softex di

Kota Padang.

Kata kunci: brand image, label halal, minat beli
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ABSTRACT

This study aims to determine the effect of brand image and halal labeling
on buying interest in softex brand sanitary napkins. This study uses data
collection methods by distributing questionnaires. The population and sample
used in this study were 60 respondents who wanted to buy Softex brand sanitary
napkins in the city of Padang. The data analysis method in this research is PLS.
The hypotheses in this study were tested using analytical methods including:
Measurement Model Assessment, Descriptive Analysis, R Square, and Structural
Model Assessment. From the test results, it can be concluded that Brand Image
has an effect on consumer buying interest in sanitary napkins in the city of
Padang. Halal labels have a positive effect on consumer buying interest in softex

brand sanitary napkins in the city of Padang.

Key words : brand image, halal label ,buying interest

UNIVERSITAS BUNG HATTA


mailto:Putrihafizah040@gmail.com

DAFTAR ISI

ABSTRAK

......................................................................................................... i
ABTRACT e i
KATA PENGANTAR ..o ii
DAFTAR ISH e vi
DAFTAR TABEL ... vii
DAFTAR GAMBAR ... iX
BAB 1 PENDAHULUAN

1.1 Latar Belakang Masalah .............ccccooviiiiieiecc e 1
1.2. Identifikasi Masalah ... 8
1.3. RUMUSAN MaSaIAN ..o 8
1.4, Tujuan Penelitian .........cccoooviiiiie e 9
1.5. Manfaat PENEIILIAN ..........coooiiiiiiiiee e 9

BAB Il KAJIAN LITERATUR

2.1 MINAE BEIT ... 10
2.1.1 Pengertian Minat Beli ..o 10
2.1.1.2 Pentingnya Minat Beli ...........cccoooviiiiiiiiiee e 12
2.1.1.1 Faktor-Faktor Yang Mempengaruhi Minat Beli ............c.ccoceoviennn, 14
2.1.2 Brandlmage ......cccouviiiiiiiiiiieseee e s 15
2.1.2.1 Pengertian Brand IMage...........ccoovviiiiiiiie e 15
2.1.2.2 Faktor Faktor yang mempengaruhi Penetapan Brand Image............ 16
2.1.3 Labelisasi Halal ... 17
2.1.3.1 Pengertian Label Halal.............ccccoooeiieiiiceec e 17

UNIVERSITAS BUNG HATTA



2.1.3.2 Faktor Faktor yang mempengaruhi Label Halal .............................. 19

2.2 Pengembangan HIPOTESIS .........ccoviieiiiieiese e 19
2.2.1 Pengaruh Brand Image Terhadap Minat Pembelia...............c.ccccerennenn. 19

2.2.2 Pengaruh Labelisasi Halal Terhadap Minat Pembelian ........................ 21
2.3 Kerangka KONSEPLUAL ........cveiiiiieieiciisi e 21

BAB Il METODE PENGUMPULAN DATA

3.1 Objek Penelitian ..........ccoooiiiiiiiiiiee 23
3.2, JeNiS PENEIITIAN ..o 23
3.3 Populasi dan sampel penelitian ...........ccoeveiiiininiiieeee e 24
3.3 L POPUIBST .. 24
3032 SAMPEL . s 24
3.3.3 Teknik Pengambilan Sampel..........cccooeiveiiiiiicci e, 24
3.3.4 Tekni Pengumpulan Data...........ccccoeiieiieiiiicsecic e eieies cvveeieinens 25
3.4 Jenis dan SUMDEr DAta .........ccccoieririiiniieiseee e 25
341 JENIS DALA. ...ttt 25
3.4.2 SUMDEE DALA ..o 26
3.5 Teknik Pengumpulan Data ............cccooveiiieiieiiic e 26
3.5 L KUBSIONEY ...ttt 26
3.6 Devinisi Operasional Variabel ... 26
3.6.1 Variabel DePenden ... e 27
3.6.1.LMINGL BEII(Y)..ooveoeereeeieeeeeeeeeeeeeeeseeeseeeee s e eeeessees s es e 27
3.6.1.2 Indikator Minat Deli............cooviiiiiiiii e 27
3.6.2  Variabel INdipenden..........couo i 27
Vi

UNIVERSITAS BUNG HATTA



3.6.2.1. Brand IMage ( X1) oo se e 28

3.6.2.2 Indikator Brand iMage .......ccccceveiiieiierieeiesie s e see s 28
3.6.Labelisasi Halal (X2) ...ooooiieiie e 28
3.6.1.1Indikator Label Halal ... 29
3.7 Pengukuran INSIFUMEN .......coiiiiiiieceee e 29
3.8 Teknik ANAlISIS Dat@ ...cccccooviriiiiiiciiieiee e 30
3.8.1 Partial Least SQUAIE .......ccoiiiiriiiiiieieiesie s 30
3.8.1.1 Measurement Model ASSESSEMENT .......ccoooiriiiririiiieie e 30
3.9.1.2 Analisis Deskriptif ..o 31
3.5.2.3 R Square dan Q SQUAIE ......ccccooiimiiriiiririiriesieieee e 34
3.9.2.4 Structural Model ASSESSEMENT ......ccoeiviiiiiiiiieieiee e 35

BAB IV HASIL PENELITIAN DAN PEMBAHASAN

4. 1Deskriptif Umum  RESPONTEN........ccoeiiiiiiiiiiericieie e 36
4.1.1 Profil Responden Berdasarkan USia...........ccccoviririninienininiiieeesen 36
4.1.2 Karakteristik Responden Berdasarkan Pendidikan ...........c.cccooviiinnnnn, 37
4.1.3 Karakteristik Responden Berdasarkan Pekerjaan .........ccccocconiiiininenen, 38
4.2 Teknik ANALISIS DAA .....cccccviiiiiiiiierie e 39
4.2.1 Measurement Model ASSESSMENT .......cccoiiiiriiiieriiere e 39
4.2.2 Convergent Validity .......ccooioiiiiniiiiieee e 39
4.2.3 Discriminat Validity ........ccccoooiiiiiiiiiiee e 45
4.3.1 ANalisis DeSKITPLIT .....ccociiiiiiiiiee s 47
4.3.2.1 MINAt Beli..coiiiiiiiiiiie e 47
4.3.2.2 Brand IMAJE .......ccveieiiiiieeite ettt ae e sta e nreennaene s 48
4.3.2.3 Label Halal ... 49
A4 R-SOUAKE ..ottt ettt rbb e nab e nnr e e 51
vii

UNIVERSITAS BUNG HATTA



4.5 Structural MOl ASSESSIMENT. .....ceett it e e e et eeeeeeeaaans 52

4.5.1 PemMbDaNaSaN ......cccccoiiiiiiieieic e 53

4.5.1.1 Pengaruh brand image terhadap minat beli .........cccccooovviiinieiiiicnn, 53

4.5.1.2 Pengaruh Label Halal Terhadap Minat Beli...........c.cccooveiviiiiiiinccec, 54

BAB V PENUTUP

5.1 KESIMPUIAN ...t 55

D2 SAFAIN L.t 56
viii

UNIVERSITAS BUNG HATTA



