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Abstrak

Penelitian ini bertujuan untuk membuktikan pengaruh exhibition experiential value
terthadap behavioral intention dengan cultural creative experiential value sebagai variabel
moderating pada pengguna produk fashion pakaian muslim merek Button Scraves di Kota Padang,
Pada penelitian ini digunakan 100 responden pengguna jilbab merek Button Scraves di Kota
Padang. Pemilihan sampel dilakukan secara random, selain itu metode pemilihan sampel yang
digunakan adalah purposive sampling. Metode analisis yang digunakan untuk membuktikan
kebenaran hipotesis adalah dengan SEM (structural equation model) yang diolah dengan
menggunakan bantuan program Smart PLS 3.8. Berdasarkan hasil pengujian hipotesis ditemukan
Exhibition experiential value berpengaruh positif terhadap behavioral intention konsumen pada
jilbab merek Button Scarves diKota Padang. Hasil pengujian hipotesis kedua ditemukan Cultural
creative experiential value berpengaruh positif terhadap behavioral intention konsumen pada
jilbab merek Button Sraves di Kota Padang. Hasil pengujian hipotesis ketiga ditemukan Exhibition
experiential value berpengaruh positif terhadap cultural creative experiential value pada jilbab
merek Button Scraves di Kota Padang dan hasil pengujian hipotesis keempat ditemukan cultural
creative experiential value tidak memperkuat pengaruh yang terbentuk antara exhibition
experiential value dengan behavioral intention konsumen pada jilbab merek Button Scraves di
Kota Padang.

Kata Kunci: Exhibition Experiential Value, Cultural Creative Value & Behaviorallntention
Abstract

This study aims to prove the effect of exhibition experiential value on behavioral
intention with cultural creative value as a moderating variable onusers of Muslim fashion
products with the Button Scraves brand in Padang City. The sample selection was 100
respondents, besides that the sample selection method used was purposive sampling. The
analytical method used to prove the truth of the hypothesis is SEM (structural equation model)
which is processed using the Smart PLS 3.8 program. Based on the results of hypothesis
testing, it was found that Exhibition experiential value had a positive effect on consumer
behavioral intentions on the Button Sraves hijab brand in Padang City. Theresults of testing the
second hypothesis found that cultural creative experiential value had a positive effect on consumer
behavioral intentions on the ButtonSraves brand hijab in Padang City. The results of testing the
third hypothesis found that Exhibition experiential value had a positive effect on cultural creative
experiential value on the Button Scraves brand hijab in Padang City and the results of the fourth
hypothesis testing found that cultural creative experiential value did not strengthen the influence
formed between exhibition experiential value and consumer behavioral intentions on the Button
brand hijab. Scraves in Padang City.

Keywords: Exhibition Experiential Value, Cultural Creative Value & Behaviorallntenti
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