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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh frustworthiness,
expertise dan attractiveness terhadap minat beli pengguna media sosial
instagram (study kasus pada skincare Ms Glow). Sampel penelitian
sebanyak 80 responden. Teknik yang digunakan dalam pengambilan sampel
adalah purposive sampling. Metode analisa data yang digunakan adalah
analisis deskriptif, analisis regresi linear berganda dan wji T. Uji T
digunakan untuk melihat pengaruh variabel bebas secara parsial (sendiri-
sendiri) terhadap variabel terikat.

Hasil penelitian menunjukkan bahwa trustworthiness berpengaruh
positif terhadap minat beli, expertise tidak berpengaruh terhadap minat beli,
dan attractiveness berpengaruh positif terhadap minat beli.

Kata Kunci: Trustworthiness, Expertise, Attractiveness, Minat Beli
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THE EFFECT OF TRUSTWORTHINESS, EXPERTISE, AND
ATTRACTIVENESS ON BUYING INTEREST OF INSTAGRAM
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ABSTRACT

This study aims to determine the effect of trustworthiness, expertise
and attractiveness on the buying interest of Instagram social media users (a
case study on Ms Glow's skincare). The research sample was 80
respondents. The technique used in sampling is purposive sampling. The
data analysis method used is descriptive analysis, multiple linear regression
analysis and T test. T test is used to see the effect of the independent
variables partially (alone) on the dependent variable.

The results showed that trustworthiness had a positive effect on
buying interest, expertise had no effect on buying interest, and
attractiveness had a positive effect on buying interest.

Key Words: Trustworthiness, Expertise, Attractiveness, Buying Interest
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