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ABSTRAK 
 

Penelitian ini bertujuan untuk menguji pengaruh antara e-service quality dan sales 

promotion terhadap repurchase intention pada pengguna marketplace shopee di 

kota Padang. Populasi dalam penelitian ini adalah pengguna marketplace shopee di 

kota Padang. Dengan jumlah sampel sebanyak 60 orang responden yang dipilih 

menggunakan teknik purposive sampling. Jenis data yang digunakan adalah data 

primer melalui penyebaran kuesioner. Metode analisis data yang digunakan 

adalah kuantitatif dengan menggunakan analisis regresi linear berganda. 

Pengolahan data dilakukan dengan menggunakan bantuan program SPSS. 

Berdasarkan hasil penelitian dapat disimpulkan bahwa e-service quality tidak 

berpengaruh terhadap repurchase intention pada pengguna marketplace shopee di 

kota Padang. Sales promotion berpengaruh positif terhadap repurchase intention 

pada pengguna marketplace shopee di kota Padang. Dan Sales promotion 

memiliki pengaruh paling dominan terhadap repurchase intention smartphone 

pada pengguna marketplace shopee di kota Padang. 

Kata kunci : E-Service Quality, Sales Promotion, Repurchase Intention. 
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ABSTRACT 

 

This study aims to examine the effect of e-service quality and sales promotion on 

repurchase intention of shopee marketplace users in the city of Padang. The 

population in this study are shopee marketplace users in the city of Padang. With 

a sample of 60 respondents who were selected using purposive sampling 

technique. The type of data used is primary data through questionnaires. The data 

analysis method used is quantitative using multiple linear regression analysis. 

Data processing is done by using the SPSS program. Based on the results of the 

study, it can be concluded that e-service quality has no effect on repurchase 

intention of shopee marketplace users in the city of Padang. Sales promotion has 

a positive effect on repurchase intention of shopee marketplace users in the city of 

Padang. And Sales promotion has the most dominant influence on smartphone 

repurchase intention on shopee marketplace users in the city of Padang. 

 

Keywords: E-Service Quality, Sales Promotion, Repurchase Intention. 
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