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Penelitian ini bertujuan membuktikan dan menganalisis pengaruh brand satisfaction,
brand trust dan brand love terhadap brand loyalty pada air mineral dalam kemasan merek
Aqua di Kota Padang. Pada penelitian ini digunakan sebanyak 100 orang konsumen yang
rutin membeli dan mengkonsumsi air mineral merek Aqua di Kota Padang. Untuk memilih
sampel yang tepat maka digunakan meode purposive sampling. Metode analisis yang
digunakan untuk membuktikan kebenaran hipotesis adalah uji t-statistik yang diolah dengan
bantuan program SPSS. Berdasarkan hasil pengujian hipotesis ditemukan brand satisfaction,
dan brand trust berpengaruh positif terhadap brand loyalty konsumen pada air mineral dalam
kemasan merek Aqua di Kota Padang, sedangkan brand love tidak berpengaruh terhadap
brand loyalty konsumen pada air mineral dalam kemasan merek Aqua di Kota Padang,

Kata Kunci: Brand Satisfaction, Brand Trust, Brand Love & Brand Loyalty

This study aims to prove and analyze the effect of brand satisfaction, brand trust and
brand love on brand loyalty to mineral water in the Aqua brand packaging in Padang City. In
this study, 100 consumers who routinely buy and consume Aqua brand mineral water are
used inthe city of Padang. To select the right sample, a purposive sampling method was used.
The analytical method used to prove the truth of the hypothesis is the t-statistical test which
is processed with the help of the SPSS program. Based on the results of hypothesis testing, it
was found that brand satisfaction, and brand trust had a positive effect on consumer brand
loyalty to mineral water in the Aqua brand packaging in Padang City, while brand love did
not affect consumer brand loyalty to Aqua brand bottled mineral water in Padang City.
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