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Abstrak

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh orientasi kewirausahaan,
orientasi pasar dan keunggulan bersaing terhadap kinerja pemasaran pada UMKM kuliner saji di
Kecamatan Padang Utara. Sampel yang digunakan dalam penelitian ini 100 responden. Teknik
pengambilan sampel adalah purposive sampling. Metode analisa dalam data ini adalah PLS.
Hipotesis dalam penelitian ini diuji dengan dengan menggunakan metode analisis meliputi:
Measurement Model Assessment, Analisis Deskriptif, R Square dan Structural Model Assesment.
Dari hasil pengujian dapat disimpilkan bahwa orientasi kewirausahaan berpengaruh positif
terhadap kinerja pemasaran, orientasi pasar berpengaruh positif terhadap kinerja pemasaran, dan
keunggulan bersaing tidak berpengaruh positif terhadap kinerja pemasaran.

Kata Kunci: Orientasi kewirausahaan, orientasi pasar, keunggulan bersaing dan Kinerja
pemasaran
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THE EFFECT OF ENTREPRENEURSHIP ORIENTATION, MARKET
ORIENTATION, AND COMPETITIVE ADVANTAGE ON MARKETING
PERFORMANCE
(a case study on MSMEs in the culinary arts in North Padang District)
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Abstract

This study aims to determine and analyze the effect of entrepreneurship orientation, market
orientation and competitive advantage on marketing performance of small and medium
enterprises (SMEs) in North Padang District. The sample used in this study was 100
respondents. The sampling technique is purposive sampling. The method of analysis in this data
is PLS. The hypotheses in this study were tested using analytical methods including:
Measurement Model Assessment, Descriptive Analysis, R Square and Structural Model
Assessment. From the test results, it can be concluded that entrepreneurial orientation has a
positive effect on marketing performance, market orientation has a positive effect on marketing
performance, and competitive advantage does not have a positive effect on marketing
performance.

Keywords: Entrepreneurship Orientation, Market Orientation, Competitive Advantage,
Marketing Performance
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