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Abstrak 

 Penelitian ini bertujuan untuk mengetahui dan menganalisis peran 

keunggulan bersaing memediasi pengaruh orientasi kewirausahaan terhadap kinerja 

pemasaran UMKM Kuliner Saji di Kecamatan Padang Barat. Sampel yang 

digunakan sebanyak100 responden. Teknik penarikan sampel adalah simple 

random sampling. Data diolah menggunakan Smarts PLS. Hasil penelitian 

menemukan bahwa orientasi kewirausahaan berpengaruh positif terhadap 

keunggulan bersaing UMKM Kuliner Saji di Kecamatan Padang Barat, orientasi 

kewirausahaan berpengaruh positif terhadap kinerja pemasaran UMKM Kuliner 

Saji di Kecamatan Padang Barat, keunggulan bersaing berpengaruh positif terhadap 

kinerja pemasaran UMKM Kuliner Saji di Kecamatan Padang Barat, dan 

keunggulan bersaing mampu memediasi pengaruh orientasi kewirausahaan 

terhadap kinerja pemasaran UMKM Kuliner Saji di Kecamatan Padang Barat. 

 

 

Kata kunci: Keunggulan bersaing, orientasi kewirausahaan, kinerja 

pemasaran 
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Abstract 

 This study aims to determine and analyze the role of competitive advantage 

in mediating the influence of entrepreneurial orientation on the marketing 

performance of MSMEs Culinary food in the district of West Padang. The sample 

used was 100 respondents. The sampling technique is simple random sampling. The 

data is processed using Smarts PLS. The results of the study found that 

entrepreneurial orientation had a positive effect on the competitive advantage of 

Culinary service MSMEs in West Padang District, entrepreneurial orientation had 

a positive effect on marketing performance of Culinary service MSMEs in West 

Padang District, competitive advantage had a positive effect on marketing 

performance of Culinary service MSMEs in West Padang District, and competitive 

advantage is able to mediate the effect of entrepreneurial orientation on the 

marketing performance of  culinary service MSME in West Padang District. 

 

Keywords: Competitive advantage, entrepreneurship orientation, marketing 

performance 
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