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ABSTRAK 

Penelitian ini untuk menguji pengaruh antara variabel variasi produk, dan kualitas produk 

terhadap minat beli ulang konsumen produk ms glow di kota Padang. Populasi dalam penelitian 

ini adalah pengguna produkMs Glow di kota Padang. Dengan jumlah sampel sebanyak 60 

orang responden yang dipilih menggunakan  teknik purposive sampling. Berdasarkan hasil 

penelitian dapat disimpulkan bahwa variasi produk berpengaruh positif terhadap minat beli 

ulang produk Ms Glow di kota Padang. Kualitas produk berpengaruh positif terhadap minat 

beli ulang produk Ms Glow dikota Padang. Variabel  variasi produk memiliki pengaruh paling 

dominan terhadap minat beli ulang produk Ms Glow dikota Padang. 

 

Kata kunci: variasi produk, kualitas produk, minat beli ulang 
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ABSTRACT 

  

 This study was to examine the effect of lifestyle variables product variation on repurchase 

intention decisions for Ms Glow products in the city of Padang. The population in this study 

were users of Ms Glow products in the city of Padang. With a sample of 60 respondents who 

were selected using purposive sampling technique. Based on the results of the study, it can be 

concluded that product variation a positive effect on repurchase intention for Ms Glow 

products in the city of Padang. Product quality have a positive effect on repurchase intention 

for Ms Glow products in the city of Padang. Variation product variables have the most 

dominant influence on repurchase intention for Ms Glow products in the city of Padang. 
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