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Abstrak

Penelitian ini bertujuan untuk membuktikan dan menganalisis pengaruh
brand awareness, dan brand image terhadap brand loyalty pada skincare merek
Somthinc di Kota Padang. Pada penelitian ini digunakan sebanyak 60 orang
responden yang dipilih dengan menggunakan metode purposive sampling.
Pengumpulan data dan informasi dilakukan dengan proses penyebaran kuesioner
dengan menggnakan google form. Metode analisis data yang digunakan adalah
kuantitatif yang dengan menggunakan analisis regresi berganda dan pengujian t-
statistik. Pengolahan data dilakukan dengan menggunakan bantuan program
SPSS. Berdasarkan hasil pengujian hipotesis pertama ditemukan brand awareness
berpengaruh positif terhadap brand loyalty dalam menggunakan skincare merek
Somethinc di Kota Padang, sedangkan brand image juga berpengaruh positif
terhadap brand loyalty pada skincare merek Somethinc di Kota Padang.

Kata Kunci:  Brand Awareness, Brand Image & Brand Loyalty
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Abstract

This study aims to prove and analyze the effect of brand awareness, and
brand image on brand loyalty in Somthinc's skincare brand in Padang City. In
this study used as many as 60 respondents who were selected using purposive
sampling method. The collection of data and information was carried out by
distributing questionnaires using a google form. The data analysis method used is
quantitative using multiple regression analysis and t-statistical testing. Data
processing is done by using the SPSS program. Based on the results of testing the
first hypothesis, it was found that brand awareness has a positive effect on brand
loyalty in using Somethinc brand skincare in Padang City, while brand image also
has a positive effect on brand loyalty in Somethinc brand skincare in Padang City.

Keywords: Brand Awareness, Brand Image & Brand Loyalty
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