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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh antara variabel Kesadaran 

Merek, Loyalitas Merek dan Gaya Hidup terhadap Keputusan Pembelian Smartphone 

Iphone dikota Padang. Populasi dalam penelitian ini adalah pengguna smartphone 

Iphone di kota Padang. Dengan jumlah sampel sebanyak 80 orang responden yang 

dipilih menggunakan teknik purposive sampling. Berdasarkan hasil penelitian dapat 

disimpulkan bahwa kesadaran merek berpengaruh positif terhadap keputusan 

pembelian smartphone Iphone  dikota Padang. Loyalitas merek berpengaruh positif 

terhadap keputusan pembelian smartphone Iphone dikota Padang. Gaya hidup tidak 

berpengaruh terhadap keputusan pembelian smartphone Iphone di kota Padang. 

Dimana variabel loyalitas merek memiliki pengaruh paling dominan terhadap 

keputusan pembelian smartphone Iphone dikota Padang. 

Kata kunci : Kesadaran Merek, Loyalitas Merek, Gaya Hidup, Keputusan 

Pembelian. 
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ABSTRACT 

This study aims to examine the effect of the variables of Brand Awareness, 

Brand Loyalty and Lifestyle on Iphone Smartphone Purchase Decisions in the city of 

Padang. The population in this study were iPhone smartphone users in the city of 

Padang. With a sample of 80 respondents who were selected using purposive 

sampling technique. Based on the results of the study, it can be concluded that brand 

awareness has a positive effect on purchasing decisions for Iphone smartphones in 

the city of Padang. Brand loyalty has a positive effect on purchasing decisions for 

Iphone smartphones in the city of Padang. Lifestyle has no effect on purchasing 

decisions for Iphone smartphones in the city of Padang. Where the brand loyalty 

variable has the most dominant influence on purchasing decisions for Iphone 

smartphones in the city of Padang.. 

Keywords: Brand Awareness, Brand Loyalty, Lifestyle, Purchase Decision. 
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