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Abstrak 

Penelitian ini bertujuan untuk menganalisis pengaruh orientasi kewirausahaan 

terhadap kinerja pemasaran dengan keunggulan bersaing sebagai variabel mediasi 

pada UMKM di Kabupaten Kerinci. Sampel yang digunakan 102 responden. 

Teknik pengambilan sampel adalah purposive sampling. Data diolah 

menggunakan SmartPls 3. Hasil penelitian Orientasi Kewirausahaan tidak 

berpengaruh terhadap Kinerja Pemasaran, Orientasi Kewirausahaan berpengaruh 

terhadap Keunggulan Bersaing, Keunggulan Bersaing berpengaruh terhadap 

Kinerja Pemasaran, dan Keunggulan Bersaing tidak memediasi hubungan antara 

Orientasi Kewirausahaan dan Kinerja Pemasaran pada UMKM Kabupaten 

Kerinci. 

Kata Kunci: Kinerja Pemasaran, Keunggulan bersaing, Orientasi Kewirausahaan. 

 

 

 

 

 

 

 

 

 

 

 

 

mailto:bvnfernanda@gmail.com


UNIVERSITAS BUNG HATTA 
 

THE EFFECT OF ENTREPRENEURSHIP ORIENTATION ON MARKETING 

PERFORMANCE WITH COMPETITIVE ADVANTAGE AS A MEDIATION 

VARIABLE 

 

(Case Study on MSMEs in Kerinci Regency) 

 

Bovin Fernanda 
 

Management Study Program, Faculty of Economics and Business, Bung Hatta 

University 

 

E-mail: bvnfernanda@gmail.com  

 

Abstract 

 

This study aims to analyze the effect of entrepreneurial orientation on marketing 

performance with competitive advantage as a mediating variable in MSMEs in 

Kerinci Regency. The sample used is 102 respondents. The sampling technique is 

purposive sampling. The data is processed using SmartPls 3. The results of the 

research on Entrepreneurship Orientation do not affect Marketing Performance, 

Entrepreneurial Orientation affects Competitive Advantage, Competitive 

Advantage affects Marketing Performance, and Competitive Advantage does not 

mediate the relationship between Entrepreneurial Orientation and Marketing 

Performance in MSMEs in Kerinci Regency. 

 
Keywords: Marketing Performance, Competitive Advantage, Entrepreneurship 

Orientation. 
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