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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh promosi, kualitas
pelayanan dan harga terhadap minat beli konsumen refill parfum franada di kota
Tangerang. Populasi dan sampel pada penelitian ini adalah konsumen Refill Parfum
Franada Di Tangerang. Dengan jumlah sampel sebanyak 80 responden yang dipilih
menggunakan teknik purposive sampling. Metode analisa data yang digunakan

dalam penelitian ini adalah PLS.
Dari hasil penelitian menunjukkan bahwa promosi berpegaruh positif
terhadap minat beli konsumen kualitas pelayanan berpengaruh positif terhdap minat

beli konsumen, harga berpengaruh positif terhadap minat beli konsumen refill

Parfum Franada di Kota Tangerang

Kata Kunci : Media Promosi, Merek, Kualitas Pelayanan, Harga
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THE INFLUENCE OF PROMOTION, SERVICE QUALITY AND PRICE
ON BUYING INTERESTS OF FRANADA'S PARFUM REFFILE
CONSUMERS IN TANGERANG CITY
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ABSTRACT

This study aims to determine the effect of promotion, service quality and
price on consumer buying interest in Franada perfume refills in the city of
Tangerang. The population and sample in this study were consumers of Franada
Perfume Refill in Tangerang. With a sample of 80 respondents who were selected
using purposive sampling technique. The data analysis method used in this research
is PLS.

The results of the study indicate that promotion has a positive effect on
consumer buying interest, service quality has a positive effect on consumer buying
interest, price has a positive effect on consumer buying interest in Franada Perfume

refill in Tangerang City.
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