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ABSTRAK 

Penelitian bertujuan menjelaskan pengaruh harga dan kualitas pelayanan kepada 

konsumen yang merasakan kepuasan konsumen pada toko kosmetik di Kabupaten 

Pasaman Barat. Populasi penelitian ini  kepuasan konsumen terhadap toko kosmetik 

requeena berjumlah 60 responden. Teknik pengumpulan sampel yang digunakan 

penelitian yaitu simple purposive sampling. Penelitian ini menggunakan metode 

analisis Measurement Model Assessment dengan Analisis Deskriptif, R square dan 

Structural Model Assessment. Hasil penelitian dengan SmartPLS 3. Hasil penelitian 

bahwa harga berpengaruh positif terhadap kepuasan konsumen kualitas pelayanan 

berpengaruh positif terhadap kepuasan konsumen pada toko kosmetik requeena di 

Kabupaten Pasaman Barat. 

 

Kata Kunci : Harga,Kualitas Layanan, dan Kepuasan Konsumen 

ABSTRACT 

This study aims to analyze the effect of price and service quality on consumers who 

feel customer satisfaction at a cosmetic shop in West Pasaman Regency. The 

population of this research is consumer satisfaction with the cosmetic shop Requeena 

totaling 60 respondents. The sampling technique used in this research is simple 

purposive sampling. This research uses Measurement Model Assessment analysis 

method with Descriptive Analysis, R square and Structural Model Assessment. The 

results of the study with SmartPLS 3. The results showed that the price had a positive 

effect on consumer satisfaction. Service quality had a positive effect on consumer 

satisfaction at the Requeena cosmetic shop in West Pasaman Regency. 
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