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ABSTRAK

Penelitian ini bertujuan menganalisis dan membuktikan secara empiris
pengaruh Citra Merek E-commerce, Kepercayaan dan Tampilan Web terhadap minat
beli konsumen tokopedia (survey pada mahasiswa universitas bunghatta). Pada
penelitian ini yang menjadi sampel adalah 70 orang pelanggan Tokopedia. Teknik
pengambilan sampel adalah Purposive Sampling. Analisis yang digunakan untuk
membuktikan kebenaran hipotesis adalah regresi berganda. Pengujian analisis
dengan menggunakan SPSS versi 24.00. Berdasarkan hasil pengujian hipotesis
ditemukan hasil dari penelitian ini bahwa (1) Citra merek E-commerce berpengaruh
positif terhadap minat beli konsumen tokopedia (2) Kepercayaan tidak berpengaruh
terhadap minat beli konsumen tokopedia. (3) Tampilan Web berpengaruh positif
terhadap minat beli konsumen tokopedia.

Kata Kunci : Minat Beli Konsumen Tokopedia, Citra Merek E-commerce,
Kepercayaan, Tampilan web
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The Influence of E-Commerce Brand Image, Trust and Web
Appearance on Tokopedia Consumers' Buying Interest

Wangi puspita rizalni', Linda wati?
Departement of Management and Business, Faculty of Economic and Business,
Bung Hatta
Email : Rizalniwangi@gmail.com lindawati@bunghatta.ac.id

ABSTRACT

This study aims to analyze and empirically prove the effect of E-commerce
Brand Image, Trust and Web Appearance on Tokopedia consumers' buying interest
(survey of Bunghatta University students). In this study, the sample was 70 Tokopedia
customers. The sampling technique is purposive sampling. The analysis used to prove
the truth of the hypothesis is multiple regression. Testing the analysis using SPSS
version 24.00. Based on the results of hypothesis testing, the results of this study
found that (1) E-commerce brand image had a positive effect on Tokopedia consumer
buying interest (2) Trust had no effect on Tokopedia consumer buying interest. (3)
Web appearance has a positive effect on the buying interest of Tokopedia consumers

Keywords : Tokopedia Consumer Purchase Interest, E-commerce Brand Image,
Trust, Web Display
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