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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui pengaruh label halal, brand image 

terhadap keputusan pembelian produk Mie samyang. Populasi adalah masyarakat 

muslim di kota padang, dengan jumlah sampel sebanyak 60 responden.Teknik yang 

digunakan dalam pengambilan sampel adalah purposive sampling. Jenis data yang 

digunakan adalah data primer melalui penyebaran kuesioner. Metode analisa data yang 

digunakan adalah analisis regresi linear berganda. Uji hipotesis dengan menggunakan 

uji T-test statistik untuk membuktikan pengaruh variabel independen terhadap variabel 

dependen secara parsial atau individu.  

 Hasil penelitian ini menemukan bahwa label halal tidak berpengaruh terhadap 

keputusan pembelian produk Mi samyang, brand image berpengaruh positif terhadap 

keputusan pembelian produk Mie Samyang.  

Kata Kunci : Label Halal, Brand Image, Keputusan Pembelian 
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ABSTRACT 

This study aims to determine the effect of halal label, brand image on 

purchasing decisions of Mie Samyang products.  The population is the Muslim 

community in the city of Padang, with a sample of 60 respondents. The technique used 

in sampling is purposive sampling.  The type of data used is primary data through 

questionnaires.  The data analysis method used is multiple linear regression analysis.  

Test the hypothesis by using a statistical T-test to prove the effect of the independent 

variable on the dependent variable partially or individually. 

The results of this study found that the halal label had no effect on purchasing 

decisions for Mie Samyang products, brand image had a positive effect on purchasing 

decisions for Mie Samyang products. 

Keywords: Halal Label, Brand Image, Purchase Decision 

 

 

 

 

 

mailto:salwaulaya58@gmail.com
mailto:lindawati@bunghatta.ac.id


 

UNIVERSITAS BUNG HATTA 
VIII 

DAFTAR ISI 

PERNYATAAN ............................................................................................................. IV 

KATA PENGANTAR ....................................................................................................... I 

ABSTRAK ..................................................................................................................... VI 

ABSTRACT .................................................................................................................. VII 

DAFTAR ISI ................................................................................................................ VIII 

DAFTAR TABEL .......................................................................................................... XI 

DAFTAR GAMBAR ..................................................................................................... XII 

DAFTAR LAMPIRAN ................................................................................................ XIII 

BAB I PENDAHULUAN 

1.1 Latar Belakang ......................................................................................................... 1 

1.2 Rumusan Masalah ................................................................................................... 4 

1.3 Tujuan Penelitian ..................................................................................................... 5 

1.4 Manfaat Penelitian ................................................................................................... 5 

BAB II KAJIAN LITERATUR DAN PENGEMBANGAN HIPOTESIS 

2.1Kajian Literatur......................................................................................................... 6 

2.1.1 Keputusan Pembelian ....................................................................................... 6 

2.1.1.1Pengertian Keputusan Pembelian ............................................................... 6 

2.1.1.2 Pentingnya Keputusan Pembelian ............................................................. 7 

2.1.1.3  Faktor-faktor yang mempengaruhi keputusan pembelian ........................ 7 

2.1.2 Label halal ...................................................................................................... 12 

2.1.2.1 Pengertian label halal............................................................................... 12 

2.1.3 Brand image .................................................................................................... 14 

2.1.3.1 Pengertian Brand image .......................................................................... 14 

2.1.3.2 Pentingnya Brand Image ......................................................................... 15 

2.1.3.3 Faktor yang mempengaruhi Brand Image ............................................... 15 

2.2 Pengembangan Hipotesis ................................................................................... 16 

2.2.1 Pengaruh label halal terhadap keputusan pembelian .................................. 16 

2.2.2 Pengaruh Brand Image Terhadap Keputusan Pembelian ........................... 17 

2.3 Kerangka Konseptual ............................................................................................ 18 

BAB III METODE PENELITIAN 

3.1 Jenis Penelitian ...................................................................................................... 19 



 

UNIVERSITAS BUNG HATTA 
IX 

3.2 Objek, Populasi dan Sample .................................................................................. 19 

3.2.1 Objek .............................................................................................................. 19 

3.2.2 Populasi .......................................................................................................... 19 

3.2.3 Sampel ............................................................................................................ 19 

3.2.4 Teknik pengambilan sampel ........................................................................... 20 

3.3 Teknik Pengumpulan Data .................................................................................... 20 

3.4 Jenis Data dan Sumber Data .................................................................................. 20 

3.4.1 Jenis data ........................................................................................................ 20 

3.4.2 Sumber data .................................................................................................... 20 

3.5 Definisi Operasional Variabel ............................................................................... 21 

3.5.1 Variabel Dependen (Y) ................................................................................... 21 

3.5.1.1 Keputusan Pembelian (Y) ........................................................................ 21 

3.5.1.2 Indikator Keputusan Pembelian............................................................... 21 

3.5.2  Variabel Independent (X) .............................................................................. 22 

3.5.2.1  Label Halal (X1)...................................................................................... 22 

3.5.2.2  Indikator Label Halal .............................................................................. 22 

3.5.3 Brand Image ................................................................................................... 23 

3.5.3.1 Indikator Brand Image ............................................................................ 23 

3.6  Pengukuran Instrumen .......................................................................................... 23 

3.7 Teknik Analisis Data ............................................................................................. 24 

3.7.1 Uji Validitas Dan Reliabilitas ......................................................................... 24 

3.7.1.1 Uji Validitas ............................................................................................. 24 

3.7.1.2  Uji Reliabilitas ........................................................................................ 25 

3.7.2  Analisis Deskriptif ......................................................................................... 25 

3.7.3 Uji Asumsi Klasik .......................................................................................... 27 

3.7.3.1 Uji Normalitas ......................................................................................... 27 

3.7.4 Analisis Regresi Linear Berganda .................................................................. 27 

3.7.5 Uji Hipotesis (Uji t-Statistik) .......................................................................... 28 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN 

4.1 Deskriptif iUmum iResponden .............................................................................. 30 

4.2 Uji Validitas Dan Reabilitas .................................................................................. 32 

4.2.1 Uji Validitas .................................................................................................... 32 



 

UNIVERSITAS BUNG HATTA 
X 

4.2.1.1 Keputusan Pembelian .............................................................................. 32 

4.2.1.2 Label Halal .............................................................................................. 33 

4.2.1.3 Brand Image ............................................................................................ 33 

4.2.2 Uji Reabilitas .................................................................................................. 34 

4.3 Analisis Deskriptif ................................................................................................. 35 

4.3.1 Keputusan Pembelian (Y) ............................................................................... 36 

4.3.2 Label Halal (X1).............................................................................................. 37 

4.3.3 Brand Image ................................................................................................... 39 

4.4 Uji Asumsi Klasik ................................................................................................. 41 

4.4.1 Uji Normalitas ................................................................................................ 41 

4.5 Analisis Regresi Linear Berganda ......................................................................... 42 

4.6. Uji T-tes Statistik .................................................................................................. 43 

4.7 Pembahasan ........................................................................................................... 44 

4.7.1 Pengaruh Label Halal Terhadap Keputusan Pembelian Produk Mie Samyang 

di Kota Padang ........................................................................................................ 44 

4.7.2 Pengaruh Brand Image Terhadap Keputusan Pembelian Produk Mie 

Samyang di Kota Padang ......................................................................................... 45 

BAB V  PENUTUP 

5.1 Kesimpulan ............................................................................................................ 46 

5.2 Implikasi Penelitian ............................................................................................... 46 

5.3 Saran ...................................................................................................................... 46 

5.4 Keterbatasan Penelitian ......................................................................................... 47 

DAFTAR PUSTAKA ...................................................................................................... 48 

 

 

 

 

 

 

 

 



 

UNIVERSITAS BUNG HATTA 
XI 

DAFTAR TABEL 

 

Tabel 3.1 Kriteria Factor Loading .................................................................................. 25 

Tabel 3.2 Kriteria Tingkat Capaian Responden (TCR) ................................................... 27 

Tabel 4.1 Profil Responden ............................................................................................. 30 

Tabel 4.2 Uji Validitas Variabel Keputusan Pembelian (Y) ........................................... 32 

Tabel 4.3 Uji Validitas Variabel Label Halal .................................................................. 33 

Tabel 4.4 Uji Validitas Variabel Brand Image ................................................................ 34 

Tabel 4.5 Hasil Uji Reabilitas.......................................................................................... 35 

Tabel 4.6 Distribusi Frekuensi Variabel Keputusan Pembelian (Y) ............................... 36 

Tabel 4.7 Distribusi Frekuensi Variabel Label Halal (X1) ............................................. 37 

Tabel 4.8 Distribusi Frekuensi Variabel Brand Image (X2) ........................................... 39 

Tabel 4.9 Rangkuman Uji Normalitas Variabel Penelitian ............................................. 41 

Tabel 4.10 Regresi Linier Berganda ................................................................................ 42 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

UNIVERSITAS BUNG HATTA 
XII 

DAFTAR GAMBAR 

 

Gambar 1.1 Data Perkembangan Import Mie Samyang Tahun 2019-2021 ...................... 2 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

UNIVERSITAS BUNG HATTA 
XIII 

DAFTAR LAMPIRAN 

 

LAMPIRAN I KUESIONER IDENTITAS RESPONDEN ............................................ 51 

LAMPIRAN II TABEL TABULASI DATA .................................................................. 56 

LAMPIRAN III PROFIL RESPONDEN ........................................................................ 63 

LAMPIRAN IV HASIL PENGUJIAN VALIDITAS ..................................................... 64 

LAMPIRAN V UJI REABILITAS ................................................................................. 67 

LAMPIRAN VI ANALISIS DESKRIPTIF .................................................................... 68 

LAMPIRAN VII UJI NORMALITAS ............................................................................ 75 

LAMPIRAN VIII ANALISIS REGRESI LINEAR BERGANDA DAN UJI 

HIPOTESIS ..................................................................................................................... 76 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


