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Abstrak,

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk dan citrak
merek terhadap keputusan pembelian ulang dan kepuasan konsumen minuman
dalam kemasan merek Arteje. Metode penelitian yang dilakukan dalam penelitian
ini yaitu deskriptif kuantitatif. Teknik pengambilan sampel dalam penelitian ini
dengan menggunakan teknik accidental sampling yaitu teknik pengambilan
sampel berdasarkan faktor spontanitas atau secara kebetulan.data diperoleh dari
100 responden yang diberi kuesioner yang diisi melalui google form pengaruh
antara faktor-faktor penentu dianalisis menggunakan software SmartPLS 2.0.
Hasil penelitian menunjukkan bahwa ada beberapa hipotesis yang diterima dan
ditolak pada penelitian yang dilakukan kepada 100 sampel.

Kata Kunci: Kualitas Produk, Citra Merek, Kepuasan, Keputusan pembelian
Ulang,Smart PLS2.0

Abstract.

This study aims to analyze the effect of product quality and brand image on
repurchase decisions and consumer satisfaction of beverages in the Arteje brand
packaging. The research method used in this research is descriptive quantitative.
The sampling technique used in this study was accidental sampling, which is a
sampling technique based on spontaneity or coincidence. The data were obtained
from 100 respondents who were given a questionnaire filled out via google form.
The influence between the determining factors was analyzed using SmartPLS 2.0
software. The results showed that there were several accepted and rejected
hypotheses in the research conducted on 100 samples.

Keywords: Product Quality, Brand Image, Satisfaction, Repeat Purchase
Decision, Smart PLS2.0
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