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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Green Brand 
Innovativeness, Green Knowledge, dan Utilitarian Enviromental Benefits 
Terhadap Green Perceived Value Pada Pengguna Produk Skincare merek MS 
Glow Populasi adalah seluruh konsumen di kota padang yang telah menggunakan 
skincare merek MS Glow, dengan jumlah sampel sebanyak 80 responden. Teknik 
yang digunakan dalam pengambilan sampel adalah purposive sampling. Jenis data 
yang digunakan adalah data primer melalui penyebaran kuesioner. Metode analisa 
data yang digunakan adalah analisis regresi linear berganda. Uji hipotesis dengan 
menggunakan uji T-test statistik untuk membuktikan pengaruh variabel 
independen terhadap variabel dependen secara parsial atau individu.

Hasil penelitian ini menemukan bahwa green brand innovativeness 
berpengaruh positif terhadap green perceived value, green knowledge 
berpengaruh positif terhadap green perceived value dan utilitarian envirimental 
benefits tidak berpengaruh terhadap green perceived value.

Kata Kunci : Green Brand Innovativeness, Green Knowledge, Utilitarian 
Enviromental Benefits, Green Perceived Value
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ABSTRACT

This study aims to determine the effect of Green Brand Innovativeness, 
Green Knowledge, and Utilitarian Environmental Benefits on Green Perceived 
Value of Users of MS Glow Skincare Products. The population is all consumers in 
the city of Padang who have used MS Glow skincare, with a total sample of 80 
respondents. The technique used in sampling is purposive sampling. The type of 
data used is primary data through questionnaires. The data analysis method used 
is multiple linear regression analysis. Test the hypothesis by using a statistical T- 
test to prove the effect of the independent variable on the dependent variable 
partially or individually.

The results of this study found that green brand innovativeness had a positive 
effect on green perceived value, green knowledge had a positive effect on green 
perceived value and utilitarian environmental benefits had no effect on green 
perceived value.

Keywords: Green Brand Innovativeness, Green Knowledge, Utilitarian 
Environmental Benefits, Green Perceived Value
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