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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh opinion shopping, 
reputasi KAP, dan pertumbuhan perusahaan terhadap opini audit going concern   
pada perusahaan jasa non keuangan yang terdaftar di Bursa Efek Indonesia tahun 

2017-2021, dengan menggunakan metode purposive sampling. Sampel yang 
diperoleh sebanyak 91 perusahaan jasa non keuangan yang terdaftar di BEI. 

Jenis data yang digunakan dalam penelitian ini adalah data sekunder yang 
diperoleh dari www.idx.co.id  Data diolah dengan menggunakan SPSS 21.  

Berdasarkan hasil pengujian hipotesis ditemukan bahwa opinion shopping 

berpengaruh positif terhadap opini audit going concern. Reputasi KAP  
berpengaruh negatif terhadap opini audit going concern. Pertumbuhan 

perusahaan tidak berpengaruh terhadap opini audit going concern. 
 

Kunci : Opinion Shopping, Reputasi KAP, Pertumbuhan Perusahaan,   

Opini Audit Going Concern 

 

 

http://www.idx.co.id/
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ABSTRACT 

 
This study aims to determine the effect of opinion shopping, KAP reputation, 

and company growth on going concern audit opinions on non-financial service 
companies listed on the Indonesia Stock Exchange in 2017-2021, using the 
purposive sampling method. The sample obtained was 91 non-financial service 

companies listed on the IDX. The type of data used in this study is secondary 
data obtained from www.idx.co.id The data is processed using SPSS 21. 

Based on the results of hypothesis testing, it was found that opinion 
shopping had a positive effect on going-concern audit opinion. KAP reputation 
has a negative effect on going concern audit opinion. The company's growth has 

no effect on going concern audit opinion. 
 

 
Keywords: Opinion Shopping, KAP Reputation, and Going Concern Audit 

Opinion. 
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