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ABSTRAK 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh budaya kolaboratif dan budaya 

organisasi terhadap inovasi dan knowledge sharing sebagai variabel mediasi. Penelitian 

ini mengeksplorasi pengaruh berbagai kombinasi budaya kolaboratif, budaya 

organisasi, knowledge sharing dan inovasi pada Hotel Bintang Dua di Kota Padang. 

Teknik pengambilan sampel dalam penelitian ini adalah dengan random sampling. 

Secara total, 105 kuesioner online yang yang diterima melalui tautan dan 99 yang valid 

dikumpulkan dan dianalisis dari 11 Hotel Bintang Dua di Kota Padang. Pengaruh 

antara faktor-faktor penentu dianalisis menggunakan software SmartPLS 3.0. Hasil 

penelitian menunjukan bahwa budaya kolaboratif tidak berpengaruh terhadap inovasi 

bidang pelayanan hotel bintang dua dikota Padang. Budaya kolaboratif berpengaruh 

pada knowledge sharing, budaya organisasi berpengaruh pada inovasi, budaya 

organisasi berpengaruh pada knowledge sharing, dan knowledge sharing berpengaruh 

pada inovasi, knowledge sharing memediasi hubungan antara budaya kolaboratif dan 

inovasi, knowledge sharing memediasi hubungan antara budaya organisasi dan inovasi.  
 

Kata kunci; Budaya Kolaboratif, Budaya Organisasi, Knowledge Sharing, Inovasi. 
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THE IMPACT OF COLLABORATIVE CULTURE AND ORGANIZATIONAL 

CULTURE ON INNOVATION: KNOWLEDGE SHARING AS A MEDIATION 

VARIABLE 

(Study on Two Star Hotel in Padang City) 

 

 

ABSTRACT 

 

 

This research aims to analyze the influence of collaborative culture and organizational culture 

on innovation and knowledge sharing as mediating variables. This research explores the 

influence of various combinations of collaborative culture, organizational culture, knowledge 

sharing and innovation on Two Star Hotels in Padang City. The sampling technique in this 

research was random sampling. In total, 105 online questionnaires received via links and 99 

valid ones were collected and analyzed from 11 Two Star Hotels in Padang City. The influence 

between the determinants was analyzed using SmartPLS 3.0 software. The results showed that 

collaborative culture had no effect on innovation in the field of two-star hotel services in the 

city of Padang. Collaborative culture affects knowledge sharing, organizational culture affects 

innovation, organizational culture affects knowledge sharing, and knowledge sharing affects 

innovation, knowledge sharing mediates the relationship between collaborative culture and 

innovation, knowledge sharing mediates the relationship between organizational culture and 

innovation. 

 

Keywords; Collaborative Culture, Organizational Culture, Knowledge Sharing, Innovation. 
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